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A new wave of innovation is building. 
Buoyed by its historic strength in the creative 
industries and its recent evolution into a hub for 
digital businesses, the UK is well-placed to catch 
the rising tide of Createch, produced from the
interaction of creativity and technology.

Today, the UK creative industries are a global 
powerhouse, earning £87.4bn a year — equivalent
to turning over £9.9m in every hour of every day.
Britain is also the acknowledged European capital 
for tech investment and a global leader in fields 
such as virtual reality and artificial intelligence. 
Digital sectors already account for 7 per cent of 
UK GDP.  And both creative and digital industries 
have been engines for rapid job creation across 
the UK.

Yet the potential economic benefits that can be 
delivered by combining creativity and technology
in platforms such as augmented reality are only 
starting to be glimpsed.

Compared to the similar hybrid categories of 
FinTech or HealthTech, Createch is in its infancy, 
The work of defining and quantifying Createch has 
barely begun. It is emerging from the collisions of 
creative excellence and the established UK tech 
sector with a sizeable market opportunity and the 
UK’s support for innovation. It is not hard to 
discuss future scenarios in which Createch could 
lead to new products and start-ups in multiple 
categories, as well as add value to established

players and the wider economy. To date, however, 
such conversations have been fragmented and 
often conducted in silos.

The Createch 2017 conference is a bid to give 
this area of activity greater visibility and support 
by bringing together business leaders, early 
adopters and policy-makers. It is a first attempt
to outline the challenges and opportunities of 
Createch. It is unlikely to be the last.

The event was instigated by the Creative
Industries Council (CIC), a partnership of industry 
and Government which works to ensure the UK 
provides the conditions for all types of creative 
businesses to flourish.
  
At a time of rapid technological and business 
change, the CIC is a joint forum for exchanging 
dialogue and policy ideas, and an early alert 
mechanism for identifying future UK growth 
potential.
  
The CIC celebrates the UK’s creative industries
as a great international success story. We see the 
potential of Createch to provide the next chapter 
in that growth story. 

To realise the promise of Createch, however,
our industries must be prepared to look at 
different skills, new partnerships, and novel ways 
of working. Createch offers the UK a global
opportunity, but also new global competitors.

Nicola Mendelsohn CBE
Industry Co-Chair
Creative Industries Council /
VP EMEA Facebook
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What is Createch?
The UK’s creative industries have long been 
renowned for risk-taking and innovation.

In recent years, this reputation has been 
strengthened by the UK’s evolution into a leading 
international hub for digital businesses.

More than one in three European businesses 
valued at $1bn or more (so-called tech unicorns) 
are based in the UK. Between 2012 and 2016 
the UK received more than twice the level of 
investment in tech businesses of any other 
European country.
 
London is the European capital of mobile apps, 
virtual reality, visual special effects, and artificial 
intelligence, among other fields. And the UK’s 
world-class universities — Britain has eight of the 
top 20 in the region — provide an R&D base for 
developing new markets.

Createch is the umbrella term used to cover the 
emerging genre of activities in which technology 
enables creativity to produce new value-added 
products, services or experiences – and vice versa.
 
Createch differs from established uses of
technology to automate processes or handle large 
volumes of data. In Createch, a creative element 
— such as the use of design, storytelling, audio 
visual material or performance — is the key 
constituent alongside the tech component in 
achieving the final output and its desired benefits.

Developing Createch fields include augmented 
reality, virtual reality, programmatic branding, 
creative robotics, immersive technologies and the 
application of interactivity to performance and 
experiential markets.
 
Createch has great potential to contribute to 
economic growth and job creation, based on the 
size of the UK’s underlying technology base and 
the expected wide applicability of Createch 
innovations to different sectors and contexts.
   
Createch roles are being invented that do not fit 
the current job statistics categories. 
Notwithstanding the challenges in identifying 
Createch from official industry codes, analysis of 
data from the ONS, DCMS and Nesta suggests 
that at least:

•43.5% of the creative industries GVA or
approximately £36bn in 2014 can be attributed 
to Createch occupations

•27.3% of creative workers worked in Createch 
occupations in 2014.

Createch has obvious attractions for the 
entertainment, retail, culture, design, and
marketing sectors. Some observers also see its 
relevance to categories as varied as health, 
travel and financial services.
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Why the UK is well 
positioned for Createch:
01 The UK is already well developed in both the creative and 
digital sectors, with the former accounting for 5 per cent of GDP and digital
sectors delivering about 7 per cent.
 
02 The UK has a large pool of both creative and digital talent. Some 
2.9m jobs across the economy are classified as creative and there are 1.6m 
digital technology jobs. Between 2011 and 2015, the number of digital jobs 
in the UK grew at twice the rate of non-digital jobs. In 2015 alone, the UK 
created 85,000 new digital tech jobs.
 
03 Digital investment is spread across the UK. In 2016, for instance, two 
thirds of digital tech investment was recorded outside of London. 
Investment outside of London has risen by more than 50 per cent since 2015.

04 The UK Government has launched a strategy to make the UK the
best place in the world to start and grow a digital business. The strategy 
aims to grow the Gross Value Added generated by digital sectors from 
£118bn in 2015 to £200bn by 2025.

05 The UK is ranked as the world’s third best country for its ability to 
attract, retain, train and educate skilled workers, according to the Global 
Talent Competitiveness Index, published by INSEAD in 2017.

06 Britons have produced many first uses of creative technology over 
the decades. These include the world’s first 3D cinema ads, first use of 
digital cinema platforms for live transmissions of major arts properties,  
and – further back – the first TV broadcast and first uses of Teletext and SMS.  

07 The Government has announced an additional £4.7bn in
publicly-funded R&D, the biggest increase since 1979. Nesta, the innovation 
charity, has argued that definitions of R&D should be redefined to include 
more contributions from the creative industries and social sciences.*

*Bakhshi, H. and Lomas, E. (2017), ‘Defining R&D in the Creative Industries’, Nesta, AHRC, UCL
   www.ahrc.ac.uk/documents/project-reports-and-reviews/policy-briefing-digital-r-d/
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www.thecreativeindustries.co.uk

The website, www.thecreativeindustries.co.uk  
is a product of the Creative Industries Council, 
and aims to bring great creative stories from the 
UK to the world.

Our goal is to recognise the enormous
contribution and influence of the UK creative 
industries and their potential to generate future 
value via international trade and investment. 

The site collates statistics, case studies, relevant 
news and commentary, predictions and key 
contact details for free use.

It celebrates
both the 
established 
figures and rising 
stars of UK
creativity.

It provides an
international trade 
audience with a
single overview and
destination guide 
to the UK’s unique
creative
landscape.
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THE NEXT 5 YEARS
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#CREATEUK #CREATE100
Creative Industries Council
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@CreativeIndsUK
@CreativeIndustriesUK



INDUSTRY PARTNERS

COMMERCIAL PARTNERS

STRATEGIC PARTNERS

Our partners:
WE ARE GRATEFUL TO THE FOLLOWING ORGANISATIONS FOR THEIR SUPPORT IN CASH AND IN KIND:



UK Pavilion, Astana Expo 2017
Asif KhanDiscover outstanding 

business creativity  
in the UK.

Combining British expertise in architecture, 
music and technology, the UK Pavilion,  
Astana Expo 2017, demonstrates the talent  
on offer from the UK’s 5.5 million companies.  
Find your ideal business partner at great.gov.uk.


